Ensure High-Quality,
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Al Search

Part 5

Master the art of optimizing content for Al-powered search engines with

this comprehensive guide for content creators and marketers.
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Moving Forward Small Business (MFSB): ve
Empowering Entrepreneurs

Community-Based Membership Resources & Networking

Dedicated to supporting small business owners, Events, expert content, on-demand training, community,
entrepreneurs, business professionals, and startups. and networking opportunities provided.

Digital Transformation, Strategy & Innovation Empowerment for Growth

everages strategy, technology, and innovation to increase Actionable resources and a holistic approach to empower
success rates. members for long-term growth.

www.MovingForwardSmallBusiness.com
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Moving Forward Small Business (MFSB) is dedicated to helping
small businesses, entrepreneurs, and startups achieve growth and
resilience. They offer tailored strategies, digital transformation
services, SEO solutions, and Al-powered tools. MFSB provides
expert consulting, market research, and lead generation to
enhance digital presence and optimize growth, alongside signature

programs, resources, and ongoing membership support.

Visit Website

SEMRUSH

Semrush is an all-in-one, Al-powered marketing platform that helps
businesses enhance online visibility and attract customers. It offers
a comprehensive suite of data-driven tools for traffic analysis, SEO,
content marketing, social media, and advertising. Users can gain
insights into competitors, optimize content, monitor brand
mentions, and launch targeted campaigns to achieve their

marketing goals.

Visit Website
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Below are the replays & resources for each part of the Al Search Series.
They will be available for free until September 17, 2025, without VIP access.

Welcome to the replay page. All workshops that have already taken place are marked as Unlocked, so you can watch them now. If a
session shows as Locked, it means the event has not happened yet. This entire page, with replays, is accessible under the free tier
until September 17th, seven days after the series ends.

To attend any remaining live sessions, please register on Eventbrite if you haven’t done so already. If you have already registered, you
are all set and included in the remaining sessions!

Finally, please safelist our emails to ensure you receive all communications about the series. To get longer access to the content, you

can upgrade to VIP for $47. Scroll down to resources section.

Unlocked Unlocked Unlocked Locked Locked Locked

Part 1: Preparing Your Brand for the
Age of Al-Driven Search

(Brand Performance & The Big Picture)

Part 1: VIP Session

(Upgrade to join all the VIP sessions for
a one-time $47 investment)

o &

SHNONOURBIANANOL the Age of Al .. ¢ ) Part 1- Al Search \VIP Sessi :
Got any questions? I'm happy to help.
-0 SEARCH

Preparing Your Brand for the

Age of Al-Driven Seau | ‘ \ |
k@ | P

Preparing Your Brand for the

Age of Al-Driven Seau

https://movingforwardsmallbusiness.com/preparing-your-brand-for-ai-driven-search-replay-resources/




Research Findings

30-40%

Increased Visibility

Content with citations in Al search results

2023

Recent Research

GEO: Generative Engine Optimization

Recent research shows that content including citations, quotes, and statistics is 30-
40% more visible in Al search results (GEO: Generative Engine Optimization,

Aggarwal et al., 2023). This emphasizes the importance of backing up claims with

credible sources and maintaining high editorial standards.
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Ensuring High-Quality,
Authoritative Content

O Credibility Matters

Al systems prioritize content with strong credibility signals.

=] Depth & Thoroughness

Comprehensive answers outrank surface-level content.

UI]U Data-Backed Claims

Support assertions with verifiable information.

! Current Information

Regularly update content to maintain relevance.



How do | start a vending business

QS Answer [ Images « Sources - 10 t» Steps

Selected

@ https://www.facebook.com/NerdWallet
nerdwallet.com/article/small-..

How to Start a Vending Machine Business: Cost, Tips, Pros and Cons

To start a vending machine business, you'll need to select a location, arrange financing,
purchase machines and establish a service and stocking cycle.

Swoop US

swoopfunding.com/us/start-a-bus..
Start a vending machine business: Steps for 2025 | Swoop US
Vending machines are the stores that never close. Read all you need about starting a vending
machine business, and what finance options are available here.

Clarify Capital
clarifycapital.com/blog/vending-m..

Your 2025 Vending Machine Business With Our Step-by-Step Guide Clarify Capg
Start a profitable vending machine business in 2025 with this step-by-step guide. Learn
startup costs, best locations, and how to boost your ROI.

L LegalZoom
legalzoom.com/articles/how-t.
How to Start a Vending Machine Business - LegalZoom
Want to start a vending machine business? We'll explain everything you need to begin, from
where to put your first machine to budgeting for expenses.

v
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Credit cards Banking Home Loans Insurance Personal finance Investing Small business Taxes SEE YOUR BUSINESS HUB

ﬁ > SMALL BUSINESS > HOW TO START A VENDING MACHINE BUSINESS: COST, TIPS, PR...

Advertiser disclosure

How to Start a Vending Machine
Business: Cost, Tips, Pros and
Cons

Starting a vending machine business can be a low-cost opportunity that is easily scalable.
Here’s what you need to know to get started.

Many, or all, of the products featured on this page are from our advertising partners who compensate us when you take
certain actions on our website or click to take an action on their website. However, this does not influence our
evaluations. Our opinions are our own. Here is a list of our partners and here's how we make money.

Updated Feb 27, 2024 - 10 min read RECEZELL =]

' Lead Writer @

Managing Editor @

Written by Lisa Anthony g Edited by Sally Lauckner
‘\

Vending machines are not a novel business idea — they’re basically everywhere. However, if
you're looking to start your own business, there is a lot to like about the vending industry.
Consider that there are millions of machines in the U.S. alone — and the vending machine
industry in the U.S. generated over $8.6 billion in annual revenue in 2023,

The vending machine industry is an attractive option for both new and experienced
entrepreneurs because of its versatility. It can be a great weekend side hustle, a low startup-
cost business or an interesting new way to expand your portfolio.

https://www.nerdwallet.com/article/small-business/how-to-start-a-vending-machine-business
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Swoop Get funded today  Business finance v Equipment finance  Acquisition finance  Resources v About v

Key Takeaways

« Vending machine businesses are low-maintenance,
profitable, and can operate 24/7, making them ideal
for passive income or full-time ventures. They can

sell a wide range of products, from food to tech
Ve nd i ng ma c h i n e bu s i n ess gadgets, and offer high margins.

Initial costs for vending machines can range from

$50 for used units to $10,000 for advanced models,

with operating costs including stock, rent,

JoinS maintenance, and insurance. Loans and financing
oIn SWO0 . : .
P options are available for business setup.

Success in vending requires careful location
selection, targeting the right products for specific
markets, and ongoing maintenance to ensure
smooth operation, with opportunities to expand
through franchising or innovative vending ideas.

Start a business » Vending machine business
Key Takeaways

What is a vending machine business? @ Page written by Chris Godfrey. Last reviewed on May 14, 2025. Next review due October 1, 2026.

profitable?

Vending machines are the stores that never close. Open 24/7 for the sale

What are the costs for a vending machine

business? of food, drinks, candy, toys, and more, they’re a fast and convenient way

’
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https://swoopfunding.com/us/start-a-business/vending-machine-business/
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Business Formation | Starting a Business

How to Start a Vending
Machine Business

From offices to airports, vending machines generate $8.6 billion
annually. Learn how to turn these familiar sights into your own

business in 10 steps.

Ready to start your business? Plans start at $0 + filing fees.

( Check Availability

Excellent : ¥ Trustpilot

LEGALZOOM starting a Business

Hi! How can we
help you today?

https://www.legalzoom.com/articles/how-to-start-a-vending-machine-business




Content Formats
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Quality standards apply across all formats. Blogs, videos, infographics, and podcasts must maintain the same level of authority.



% perplexity l¢ @ info73877 © 21hr.ago

+ Space How do | start a vending business

New Thread

. How do | start a vending business
. Home

& Discover & Search @ Videos < Sources 10

v Spaces

R - ) : ” v S - [ Q ‘
> Library R = g : : - B |

=

T == o A T © s e FROM $0 ,, TO $100K
How do | start a vending bus . 4 ey '7‘ e Lo e 7 2 F : - — \(C'J
a! h { .

ez L Ty R 24 bia TR a5
| need catering service in the ’ X L4 18 \ i — ‘
L‘ ( J pPepEsi

. Q L.y ‘:‘:;' ‘
dts "’]b - THrSHP

.\ MPRT (wf W]
ﬂi | -
"b % f 2 .. ‘ v 88 ——

\xs%%mm

I.n._

4 86 \EHES

. Byt =, W B B ma e mie b % ~ o ek s .2 H 3 .'.—.—-- 5 & s
") T START A VENDING B
You are missing out - : : . “x — EM i)
= 8 j o .

Upgrade to Pro for more

detailed answers powered
by the top Al models

= s — —
o C | U w
¥ + . A N ' FOR BEGINNERS!
y € Y ixirma o~

ARE YOUCONSIDERING

VENDIN o B b e
R info73877 et G T ‘ L. -’-4
MAcHINE 2THTAIT N wtanwh ¥m H'L . .
™

SR ' | SR LY | ~ HOW TO START A
ponnioad SRR | Yaralitng' 4 VENDING MACHINE BUSINESS

https://www.perplexity.ai/




ChatGPT

How do | start a vending business?

Starting a vending machine business can be a low-overhead, scalable way to generate income—if you
plan it well. Here's a step-by-step guide to help you get started:

1. Decide What Type of Vending Machines You Want to Operate

Choose based on your budget and market demand:

* Snack & Drink Machines (most common)

» Healthy Food Machines (schools, gyms)

« Coffee Machines (offices, transit centers)
Specialty Machines (tech gadgets, PPE, beauty products)
Bulk Candy Machines (low cost, often for kids)

2. Research the Market and Identify Profitable Locations

Location is everything.

» High-Traffic Areas: Malls, offices, schools, hospitals, laundromats, airports, gyms
* Permission Needed: You'll need to negotiate with property owners or managers
» Assess the Competition: Look for areas underserved by vending

3. Write a Business Plan
Inchide:

Ask anything o®©
0 Attach @ Search 0 Study /|1t Voice

ChatGPT can make mistakes. Check important info.

https://openai.com/chatgpt/overview/

® Templates Sign up for free
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@ A&M Equipment Sales o9 B + New  Edit Page Autoptimize Enable Visual Builder

. Sales: 770-482-7993 X Support: 770-482-7993 x117 & info@amequipmentsales.com

A & M Smart Coolers Used Vending Machines v New Vending Machines v Micro Markets

How To Start A Vending Machine Business

Wondering how to start a vending machine business? In this video series, we walk you through all the steps to starting a vending machine business and
how to maintain it to see the most success. If you have any additional questions, please leave us a comment or reach out to us directly.
Video #1: How The Vending Machine Business Works
A . .
o) (TheVending Business © ~
N N\ AA S

mach/

- (& Watch later Share

| ) Larry

Watch on (£ Youlube

Search products...

Featured Product

Premium Combo Vending Ma
Package

$5,295.00 $4,695.0(

Howdy, A&M Team |+

Vending Parts v Vending Services v Q 0O

o A&M Equipment Sales
Welcome to A&M Equipment
Sales! £ Say hello to our
helpful chat bot, your personal
assistant in navigating the
exciting world of vending
machines! Whether you're a
seasoned pro or just starting
out, our bot is here to guide you
through the process. From
choosing the ideal machine for
your needs and maximizing
profits, our chatbot is at your
service 24/7. Ask away and let's
embark on this vending
adventure together!

https://www.amequipmentsales.com/start-vending-machine-business/?utm_source=chatgpt.com
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All videos
Instant videos
Brand kits
Blueprints

Analytics

A&M Equipment Sales
CTV

Impact Us All Business

In-Tech Academy - Clas...

AFSB Blog Shorts

The Small Business Adv

All videos @ ( 2 a

Create a new video

2? New video

Create a single video

+ Upload your content

Start from a talking head or voic

Master Public
Speaking for
Small Business
Success

- .

Brianna Suarez - Master public
speaking

Mastering
SWOT
Analysis

Create multiple clips

Cut up a longer video into short, shareable videos

Record yourself
@ y

Coerpurkon o NFSR RO
Barka Gind 00 Vinge

Business Leader Organization
Comparison

Unpacking
Business
Strategy

Turtle and the Hare Tale

https://text2infographic.com/?via=mfsb

Start from a video or voiceover

Digital Tools for Entrepreneurs

Essential Steps
for Creating Your
First SOP

4+ Start from scratch

Boost your business
efficiency by

Boost Business Efficiency Today

‘ Upgrade . ..O. @ “

Last modified

Essential SWOT Analysis
Examples- Gabriella Lee

Crafting an
Effective
Digitalization
Strategy




+ $50 off Lifetime Access for the next 100 customers (4 remaining) >

@ Text2Infographic Get Lifetime Access Suggest Feature Affiliate Program @ credits o Jimmy v

Additional Information

Prompt

SMALL BUSI N ESS D G ITAL https://www.movingforwardsmallbusiness.com/small-business-digital-
I transformation-a-complete-guide/
.
TRANSFORMATION: A Sources

Small Business Digital Transformation: A Complete Guide

COMPLETE GUIDE v

Created On
2/21/2025

Tags
@ Public  small business  digital transformation  infographic
+ Tags

G &

------------------~

o, Download PNG & Make Private

UNDERSTANDING DIGITAL TRANSFORMATION

() Someimages and sources may not have been used in the final infographic
A

Some informatiol

Digital transformation uses technology to
enhance operations, improve customer
interactions, and optimize business processes.
t enables small businesses to remain

-----,

https://text2infographic.com/?via=mfsb




Focus on Value, Not Keywords

Avoid Embrace

e Keyword stuffing e Audience resonance
e Shallow content e Engagement drivers
e Duplicate information e Unique perspectives

Prioritize content that genuinely serves your audience's needs. This approach builds trust over time.
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Al Search Quality Factors

Authority

@ Recognized expertise in your field

Relevance

Direct match to user intent

Quality

Accuracy, depth, and clarity

W

Al search engines evaluate these factors to determine which content deserves prominence.



A Al SEO ® A&m equipment sales ‘main Vending.com Ams vending @ Healthy you vending Gumball.com @® Candymachines.com Vendtek wholesale equipment inc. Vendnet

Home Brand Performance Google Al Mode v

Brand Performance All Questions

Visibility

Perception Question type wv Position w
Citations

Questions Question A&m Vending.com Ams vending Ps Healthy you Gumball.com Candymachin Vendtek

equipment... vending es.com wholesale...

Al Analysis . ) A ) ) A ) )
Position = Position Position Position Position Position Position Positior

Visibility Overview
Growth Plan Who sells sandwich and fresh food vending machines? Non-branded 10
petitor Research
Where can | buy snack and drink combo machines? Non-branded
Topic Analysis

Where can | find affordable vending solutions for small Non-branded

Monitorin
g operators?

Site Audit
Prompt Tracking Which companies offer both new and used vending machines? Non-branded

Where can | buy replacement parts for older vending models? Non-branded
What are some of the best sellers at A&M Equipment Sales? Branded

What kind of vending machine parts can | buy from A&M Branded
Equipment Sales?

How do A&M Equipment Sales’ prices compare to Branded
UsedVending.com or MegaVending?

How does A&M Equipment Sales stack up against Vendo Branded
Sanden?

Where can | buy vending equipment suited for schools? Non-branded

How do A&M Equipment Sales prices compare to Vending Branded
Solutions or Global Vending Group?

Where can | buy refurbished change machines for vending? Non-branded

https://semrush.sjv.io/c/2954573/3082487/13053?sharedid=campaign-tts-2025




@

Home

Al SEO

Brand Performance
Brand Performance
Visibility
Perception
Citations

Questions

Al Analysis
Visibility Overview

Growth Plan

Competitor Researc

Topic Analysis

Monitoring
Site Audit
Prompt Tracking

Query Topics
Buying options and availability
® purchase 82%

research 14%

support 4%

Product features and specifications

research

support

® purchase

@ comparison

Financing, pricing, and deals

® purchase
research

support

brand and competitor comparison

purchase

Where can | buy refurbished vending machines?
What are the best places to purchase used vending machines?

research

How do | find reliable vending machine suppliers in the U.S.?
Are there reputable companies selling micro market solutions?

support

Does A&M Equipment Sales offer worldwide shipping?
What are the delivery times when ordering from A&M Equipment Sales?

research

What are the advantages of buying certified pre-owned vending machines?
What should | look for when choosing a vending machine supplier?

comparison

How do | choose between snack, soda, and combo vending machines?

support

Are A&M Equipment Sales machines compatible with modern payment systems?

purchase

Where can | buy vending machines with financing plans?
Who offers package deals for multiple vending machines?

research

https://semrush.sjv.io/c/2954573/3082487/13053?sharedid=campaign-tts-2025




Data-Driven Content
Strategy

Statistics & Research Expert Citations
Incorporate relevant data points Quote recognized authorities in
from credible studies to support your field to add weight to your
your arguments. perspectives.

Case Studies

Present real-world examples that demonstrate practical applications of

your insights.




Back | Untitled blog project

section 5: Considerations for Setting Up Micro Markets
section 6: Cost Analysis: Smart Coolers vs. Micro Markets
section 7: Future Trends in Vending Technology

section 8: Conclusion: Choosing the Right Option

Facts and statistics seta

Incorporate data and statistics, including hyperlinks, into the generated blog post. Thoroughly researched blog posts enhance SEO and build trust with your audience

ﬁ‘ Smart Coolers: The New Alternative to Vending Machines | Cantaloupe  https.//www.cantaloupe.com/articles/smart-coolers-the-new-alternative-to-vending-m

achines/

Smart coolers are more cost-effective than traditional vending machines, with lower purchase and maintenance costs.

Smart coolers offer a greater variety of products, including fresh and frozen foods, which traditional vending machines can't accommodate.

67% of vending machine sales in 2022 were cashless.

Smart coolers are ideal for secure environments like offices and gyms, where theft is minimal.

Smart coolers are typically less expensive to purchase than traditional vending machines and require less maintenance.
Smart coolers take less energy to keep products cold, which can save businesses money on utility costs.

Using smart features like inventory tracking in smart coolers can save money on gas and vehicle wear by reducing the need for trips
inventory.

Smart coolers are not limited by coil size, allowing for a wider variety of fresh and frozen food options.

Smart coolers provide a more convenient cashless payment experience for consumers, accepting credit cards, debit cards, and mob
payments.

Cashless payments accounted for 67% of all sales at vending machines in 2022 and grew 11% year-over-year compared to 2021.

More suggestions Add your own URL/file v

https://anyword.com/data-driven-basic/?fpr=jimmy87

to check

ile




< Cruise Modeg

= Write A ) = = and . N )
= @ Write Ahead aragrap == “o Detect and Humanize Optimize Brief Gaps/Gains Research Inter-linking

@ pos ® u[l[] g

Key Terms Competition Questions Statistics Detailed Report

Start Your Vending Machine Business fo /e Income
Discover how to generate passive income with a vending machine business. Learn tips and strategies to start your successful venture on our blog!

start-your- ding-machine-busines r-pas e-iIncome

A ‘-.’E‘HCNDC_] machine business is an organisation that manages one or more

of these machines — usually as the equipment owner, but sometimes as a
franchisee

Canadian vending machine market was valued at $289.3 million in
and billions of items are dispensed from vending machines every year

s and cold drinks —they make up almost 40% of all Canadian vending

After buying the equipment, the typical vending machine will deliver a 20%

to 25% net profit margin and generate r $300 profit per month
depending on location and the type of products it sells

If that doesn't sound like much, multiply by x 10 machines and you could be
collecting $3,000 to $6,000 net profit per month, or $36,000 to $7
per year

With soda and cold drinks alone making up almost 40% of vending
sales, the snacks, food and erage vending sector is by far the
nada

Used bulk vending equipment can be purchased for as low as $50 per unit
and if placed in the right location — such as near a school or in an
amusement park —and selling the right product, they can drive income of
up to $30 per month

Sophisticated coffee vending machines, often selling a range of products
from filter to cappuccino, plus teas and hot chocolate, are taking a growing

share of revenues

https://www.scalenut.com/?fpr=mfsb
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All Case Studies

Iransforrmng Art
Advisory with
Community and Al

Case Study: Transforming Art
Advisory with Community and Al
- Elizabeth Sadoff Art Advisory

Case Studies, Pro Membership

MEMBERCASE STUDY

Transforming Business
Growth: Laura
McAdams' Journey

Transforming Business Growth:
Laura McAdams' Journey with
MFSB

Case Studies, Pro Membership

Programs v Services v Events v

SPEAKERCASESTUDY

Enhancing Event
Experiences with Jimmy
Newson

Case Study: Enhancing DMWF's
Event Experiences with Jimmy
Newson

Case Studies, Speaking and Hosting

MEMBERCASE STUDY

From Overwhelm to
Opportunity: Cayce
Crown's Journey

Case Study - From Overwhelm
to Opportunity: Cayce Crown's
Journey

Case Studies, Pro Membership

Membership v Resources v Blog Contact Us

MEMBERCASESTUDY

Accelerating Business
Success: The Wilsons
Experience

Business Success: The Wilsons'
Experience with MFSB

Case Studies, Pro Membership

MEMBER CASE STUDY

How Ericka Bates
Transformed Her
Business with MFSB

How Ericka Bates Transformed
Her Business with Moving
Forward Small Business

Case Studies, Pro Membership

https://movingforwardsmallbusiness.com/case-studies/
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Got any questions? I'm happy to help.




Content Structure Best Practices

Clear Headings

Use descriptive section titles

Logical Hierarchy

Organize information systematically

Scannable Blocks

qr

Break content into digestible segments

Well-structured content helps Al systems understand your material. This improves both indexing and featured snippet selection.
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rticles / Vending Machine Business

‘= ® Write Ahead Paragraph v BIUST =i Detect and Humanize

Start Your Vending Machine Business for Passive Income

Discover how to generate passive income with a vending machine business. Learn tips and strategies to start your su ccessful venture on our bl og'
start-your-vending-machine-busin ess-for-passive-income

BlogPosting

How to Make Passive Income with a Vending Machine Business

https://www.scalenut.com/?fpr=mfsb

Optimize Brief Gaps/Gains

Content Score ©

90

Suggested: 7

Section Score

Prompt Coverage +
All good

Schema Markup +
All good

Key Terms
All good

Meta Tags

] i

URL

] |

Featured Snippet

H1Heading

] 1

Links

H2-H6 Heading

] |

Research

< Cruise Mode

Inter-linking

Z Fix It




rticles / Vending Machine Business HEE <
< Cruise Mode

‘= ® Write Ahead Paragraph ~ BIUST =i Detect and Humanize Optimize Brief Gaps/Gains Research Inter-linking

Start Your Vending Machine Business for Passive Income

¥ Download Guidelines

Discover how to generate passive income with a vending machine business. Learn tips and strategies to start your successful venture on our blog!

General Instructions

start-your-vending-machine-busin ess-for-passive-income

BlogPosting 7-9 3500+ 34-44

Images © Word count ©® Headings ©

How to Make Passive Income with a Vending Machine Business

Add Additional Keywords

Add References

Add Additional Notes

Outline

Headings

H1 Title: How To Make Passive Income With A Vending Machine Business #'

H2

Introduction

H2

Understanding Passive Income and the Vending Machine Business

H3

What is Passive Income?

H3

How Does a Vending Machine Business Generate Passive Income?

https://www.scalenut.com/?fpr=mfsb




Factual Accuracy Importance

Research (‘r)\

Verify facts before publishing N4

Update

Revise when new facts emerge /

Validate

Cross-reference with authorities

Present

Share accurate information clearly



Leveraging Authoritative Publications

Authoritative Sources

Leveraging authoritative publications that Al models favor
while maintaining originality in your analysis

e Academic journals

e Industry reports

e Government publications

Original Analysis

Add your unique perspective to established information

e Unique insights
e Industry experience

e (Case studies
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Content Freshness
Strategy

Content Audit

|dentify top-performing pieces that need refreshing. Prioritize high-

traffic, high-conversion content first.

Data Update

Replace outdated statistics with current figures. Add emerging

research that supports or evolves your points.

Republish Strategy

Consider whether to update silently or republish with

fanfare. Major updates deserve promotion.
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Content Quality Checklist fo
Search Visibility

1. Data and Sources

[] Identify and collect relevant industry statistics
[] Find recent research papers and studies

[ Create a list of authoritative sources in your field

[ Verify all data points are current (not older than 2 years)

Category Task Status Due Date

Data and Industry statistics Not Started
Sources collection

Data and Research papers Not Started
Sources compilation

Data and Authoritative sources list Not Started
Sources

Data and Data currency verification Not Started
Sources

https://mfsb.notion.site/Content-Quality-Checklist-for-Al-Search-Visibility-1d766587af2180d5aaf5df3c4c5b6678
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What do you want to know?

Ask anything...

pPr® & Deep Research

Step-by-Step Al Search Visibility
Checklist

1. Assess Your Al Search Visibility
[J Use HubSpot's Al Search Grader for evaluating brand presence
[ https://www.hubspot.com/ai-search-grader
[] Review Al-generated responses across platforms
[] ChatGPT, Perplexity, and Gemini
[J Document baseline metrics
[] Compare against competitors
[ Identify key improvement areas
[] Create benchmark reports
2. Audit Website Content
[] Optimize pages with quality citations
[J Implement structured formatting
[] Align content with Al search preferences

[] Check content readability scores

Download on Replay Page — Notion Template
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7 FAQs
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T Interns GET STARTED
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MFSB Community Action Plan: Unlocking the Power of Inbound Strategies for

Small Business Success

Monthly Framework . . .
d Welcome to our February 2025 action plan overview, crafted to guide small

business owners in harnessing the power of inbound strategies to grow their
businesses. This framework is not only designed to educate but also to inspire a
transformation in how you approach marketing, sales, and customer engagement
) Monthly Framework Roun... to achieve sustainable success.

? Assessment & Pathways

? March 2025 Framework Live Training Call:

» April 2025 Framework Watch Replay: https://community.movingforwardsmallbusiness.com/c/weekly-

% May 2025 Framework events/live-training-on-february-2025

Here is Our Implementation Schedule:
MFSB Events

Day 1: Inbound Framework & Content Strategy Development Watch Replay
0 Golive

O and Social Media Integration Wa

https://community.movingforwardsmallbusiness.com/c/categorized-frameworks/monthly-action-plan-2902eb-a0e51e
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CATEGORY: MARKE TING ANALYSIS. COMPETITIVE
STRATEGY & CUSTOMER FOCUS
J Introduce Yourself

7 FAQs Training on Creating J

Your High-Converting P
Lead Magnet |ﬂ!—e ,,
MFSB Team 'm

i
2% MFSB Team Space

"> Meetings Training on Creating Your High-Converting  [J share
Lead Magnet

MIFSS Commisxty Welcome to the May 2023 monthly action plan overview. This month we will focus

on creating a high-converting lead magnet for your audience.
Monthly Framework

Training Links & Monthly Action Plan:

Monthly Live Training Call

? Assessment & Pathways

e https://community.movingforwardsmallbusiness.com/c/weekly-events/live-
training-on-creating-your-high-converting-lead-magnet

~ Monthly Framework Roun...

March 2025 F k . ..
» Marc ramewer 5-Day Implementation Training
» April 2025 Framework . ; ;
« Day 1: Lead Magnet Research and Define Target Audience Watch Replay

? May 2025 Framework « Day 2: Map Out the Content for Your Lead Magnet Watch Replay

« Day 3: Create/Write the Content for Your Lead Magnet Watch Replay
MFSB Events

« Day 4: Tips to Design Your Lead Magnet Watch Replay

O Golive Day 5: Create a Landing Page for Your Lead Magnet Watch Replay

https://community.movingforwardsmallbusiness.com/c/categorized-frameworks/monthly-action-plan-720e96
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OppUI e

Current Questions Analysis

Query Intent Distribution

® purchase
research
support
education

® comparison

Topic Analysis & Patterns &
Query Topics

Product availability & purchasing

< movingforwardsmallbusiness.com v ([ERNNEELIET)

Al Strategic Opportunities

Based on the LLM's output about your brand from the latest update.

medium timeframe
asaninclusive, for
underrepresented groups and across geographies.

Multiple queries specifically mention support for minority-owned
businesses, women entrepreneurs, and global or cross-country support
(e.g., US and Philippines). This shows a desire for not just general
support, but tailored, inclusive opportunities.

Recommendations:

Feature programs, partnerships, and community stories that spotiight diversity
and accessiilty.

Run targeted campaigns or events for specific groups (minorites, women,
international founders).

urgenttimeframe

parts, accessories & maintenance

Intent Trends over time

X, Exportto PDF  (® How we gather data [J Send feedback

financing &
payment
options

® comparison ® education @ purchase @ research © support

purchase

medium timeframe.

X, Exportto PDF () How we gather data [J Send feedback

medium timeframe

Clarify your i ge i i i brands
and platforms.

There are many direct comparison queries (SCORE, Growth Institute,
EforAll, Hellolice, BNI, Vistage, SheEO, ActionCOACH, etc.), showing
that potential members are actively evaluating MFSB against other well-
known resources.

Recommendations:

+ Develop ciear, n ition MFSE's

L for targeted, actionable, and sector-specific
growth resources.

Entrepreneurs are seeking solutions that are not just general but

actionable, sector-specific, and results-driven (e.g., frameworks for
scaling, market expansion, business innovation, etc.),

Recommendations:

a position
unique value (community, live interaction, breadth of resources, inclusiviy, and
flexibiity) versus competitors.

Publish comparison content and train sales/support staff on competiive
diferentators.

urgent timeframe

Emphasize b PP

education as a core differentiator.

Alarge number of queries focus on support, community, networking,
and education—showing that small business owners and entrepreneurs
are seeking not just resources but an ongoing, collaborative
environment. Many are comparing Moving Forward Small Business.
(MFSB) to SCORE, BNI, Vistage, and similar platforms, indicating the
importance of positioning MFSB as a blend of expert-led learning and
peer-to-peer support.

Recommendations:

« Strengthen
networking, and community support offered by MFSE.

Highlight live events, roundtables, and mentorship programs in marketing
materials and landing pages.

urgent timeframe
Capitalize in live, interactive, and i
Many questions involve live workshops, roundtables, mastermind

sessions, networking, live Q&As, and the blend of online and in-person

expand flexible, tailored, and regularly updated
resource offerings.

Many queries ask about on-demand resources, tailored training,
regularly updated content, expert-led content, and flexible membership
options. There is a clear need for a resource library that is not only
comprehensive but also current and adaptable to various business
stages and types.

Recommendations:
+ Ensure that resource libraries are updated frequently and promoted as such,

+ Offer clear pathways for different types of users (startup, experienced, minority,
‘women, etc), and continue expanding flexible membership plans.

urgent timeframe
Develop onboarding and orientation content to help new members.
maximize value.

Several queries ask how to maximize MFSB membership, connect with

+ Expand and clearly label
growth-oriented content,

actionable frameworks, and

+ Usetestimonials or case studes from various industries to demonstrate.
effectiveness.

urgent timeframe
Promote the business growth and risk-reduction impact of your
programs.

Frequent questions address survival rates, failure reduction, strategic
planning, and 90-day frameworks. Entrepreneurs are looking for
proven, gies and programs with

impact. They compare MFSB's effectiveness to other platforms

Recommendations:

+ Collect and , case studies,
demonstrate the positive impact of MFSB programs on business growth and
survival

Make the 90-day strategy, assessments, and accountabilty programs central in
marketing materials,

Al Toolkit
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Upgrade to VIP

S47 one-time

VIP Coaching Sessions: Participate in exclusive VIP
sessions immediately following the general sessions for
in-depth discussions and Q&A.

90-Day Replay Access: Revisit all workshop recordings
for 90 days after the series concludes, ensuring you
don't miss any valuable insights.

Networking Power Hour: Dedicated opportunities for
connecting with Jimmy Newson and other participants
In @ more intimate setting.

Exclusive Resources & Tools: Receive additional
proven templates, checklists, and curated resources to
accelerate your Al search optimization journey.

90-Day MFSB Membership Access: Unlock 90-day
access to our exclusive MFSB community, additional
training, resources, and special member-only events.

https://buy.stripe.com/00wcN6e510dt4ThagP57CO0t



https://buy.stripe.com/00wcN6e5i0dt4IhaqP5ZC0t

QUESTIONS




